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The comprehensive guide for learning, education and  family

FOCUS-SCHULE is Germany‘s education magazine for committed 
parents, that concentrates on the topic „school plus educational 
environment“ targeting an attractive readership. 

Committed parents want to get their children through their school years 
with the best education possible. To do this they need clear guidance in 
and through the jungle of Germany’s education system, as furnished by 
FOCUS-SCHULE.

Key facts :

� Frequency: 
6 issues per year

� Copy price:
€ 4.90

� Paid circulation:
IV/2008: 165,454 (IVW)

€ 33,807

€ 16,903

48x223 mm
70x267 mm

1/3 page

177x115 mm
215x131 mm

1/2 page

€ 10,987

€ 7,607

Coverage:

� Communication Networks 12.0 Trend: 
990,000 readers (read/leafed through at least 1 out of 22 
issues)

FOCUS Magazin Verlag GmbH 

Advertising Sales:
Tel:                   +49 / 89 / 92 50-2312
Fax: +49 / 89 / 92 50-2337
E-Mail vanessa.schneider@focus.de
Internet:             www.medialine.de

Burda Community Network 

Customer Service:
Tel:                   +49 / 89 / 92 50-29 50
Fax: +49 / 89 / 92 50-25 81
E-Mail marlene.gunesch@burda.com
Internet:            www.burda-community-network.de

For further information on the FOCUS group of magazines 
please go to www.medialine.de

FOCUS SCHULE – The magazine for committed parents
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Sociodemography Profile

index
million in % total=100

Total 0.99 100 100
Gender
Men 0.33 34 67
Women 0.66 66 133
Age
14 - 19 years 0.10 11 113
20 - 29 years 0.11 12 74
30 - 39 years 0.26 27 151
40 - 49 years 0.33 33 147
50 - 59 years 0.15 16 86
60 - 69 years 0.03 3 16
Education
School w ith general education 0.09 9 130
Junior secondary school, no apprenticeship 0.03 3 36
Junior secondary school w ith apprenticeship 0.13 13 46
Senior secondary school, no School Certif icate 0.34 34 91
University/College Entrance Exam, no degree 0.14 14 142
University/College Entrance Exam w ith degree 0.28 28 251
Occupation
In education, student (school/higher education) 0.17 17 131
In employment 0.65 65 117
Retrired, pensioner 0.02 2 13
No employment 0.13 13 152
Respondent's current occupation
Self-employed, farmer 0.08 8 116
Senior executive, senior civil servant 0.09 9 203
Other w orker 0.53 53 112
Skilled w orker 0.11 11 42
Net household income (pm)
Up to € 1,000 0.05 5 57
€ 1,000 up to € 2,000 0.06 6 44
€ 2,000 up to € 3,000 0.12 12 72
€ 3,000 up to € 4,000 0.23 23 114
€ 4,000 and more 0.53 54 133
Personal net income (pm)
Up to € 1,000 0.26 27 81
€ 1,000 up to € 1,500 0.20 21 88
€ 1,500 up to € 2,000 0.15 16 105
€ 2,000 up to € 2,500 0.11 11 132
€ 2,500 and more 0.09 9 107
Region
West Germany, West Berlin, Central Berlin 0.80 80 100
East Germany, including East Berlin 0.19 20 99

index= 100

Readership (AIR)*
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* Average issue readership
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Special Ads

promise high attention for product and brand. The editorial 
office of FOCUS-SCHULE creates editorial booklets with high-
quality content. These pocket-sized publications offer 
specialised content with high user value. Clients can benefit 
from this attractive topic-related environment and sponsor 
these booklets exclusively.

Booklets like “the big back check-up for kids” concentrate 
editorial concepts and thus create high credibility. Those 
pocket-sized booklets can be realised as a title booklet or on 
an accompanying advertisement.

Sponsored by an exclusive partner, the laminated Backing
Card, e.g. the „Intelligent Week Planner“ or the „Intelligent 
Nutrition Planner“,  with its water resistant surface is designed
for multiple usage and therefore guarantees a long-term 
advertising impact. 

A Lernatlas Special informs in detail about news and worth
knowing facts of an important and relevant topic, like
sustainability. It offers thought provoking impulse and allows 
space for creativity and spirit of research. Just like FOCUS-
SCHULE, the Lernatlas is kept by many parents, pupils and 
teachers to read it more often. 

FOCUS-SCHULE – The education magazine

The education magazine FOCUS-SCHULE sold 165,454
copies in the fourth quarter of 2008 and reached a plus of 3.6 
percent compared to the same quarter in the previous year. 
The continuous development in circulation offers agencies and 
advertising clients a stable planning basis for successful 
communication measures and long-term success in reaching 
the target group.

FOCUS-SCHULE specials

FOCUS-SCHULE specials deal with topics like food (“Clever 
essen”) or health (“Gesund & stark”). Besides detailed advice 
the specials convey necessary basics to parents. 

FOCUS SCHULE – The magazine for committed parents



Market-media-study Communication Networks 12.0 Tren d

Two-thirds of the FOCUS-SCHULE readers are female, well-
educated and affluent. The best is barely good enough for 
themselves and their families. As communicative opinion 
leaders the readers of FOCUS-SCHULE are interested in 
various topics and well-informed. For them advertising in 
magazines provides an overview and stands for friendly 
advice. A top target group for advertising clients.

www.schulkompass.de

The school compass offers information on approximately 
11,300 schools in Germany. The database is supposed to help 
parents to find the right school for their children. Furthermore, 
it is the basis for an education portal with lasting added value
for the user.

Book series: learn the easier way with FOCUS-SCHULE  

FOCUS-SCHULE consistently publishes book series on 
educational topics, e.g. a series on learning consisting of three 
volumes. Our authors cover the topics “concentration” (autumn 
2007), “motivation” (spring 2008) and “memory” (autumn 
2008). The books offer concise and fact-oriented content with 
a high user value for parents, who want to support their 
children. 

Increased reach through crossmedia solutions 

The education magazine offers high-quality content on the 
internet as well: as latest news, study support, tests, blogs and 
much more. As there is only a small number of people, who 
uses both the printed issue and the website (0,07m), an 
increase in reach is guaranteed in case of a combined 
booking. With individual crossmedia offers FOCUS-SCHULE 
enables advertising clients to address a premium target group, 
which is extremely interested in educational topics. For 
realised examples see: www.medialine.de/crossmedia

medialine.de
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